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Financial sustainability is becoming increasinl et the App

corporate world, and in recent years, many f
tremendous measures to embed financiz
activities in their business model. Some of

financial sustainability practices as one of the

to build a strong brand image. To understand the role
sustainable finance plays in the financial sector, especially the
Insurance sector, this paper studies five major private and
public sector insurance companies in India and access their

best practices, standards and trends in sustainable finance.
This study analyses the common practices of the insurance
sector towards social and environmental considerations. It
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Emotional Stability Scale: Development
and Validation in the Indian Context
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Abstract

The paper is focused on conceptualizing a measure to check emotional
stability, especially in the Indian context. The construct is developed
and validated in settings of Madhya Pradesh Region India concerning
the working executives of the service industry (Education, Banking, and
Insurance).The study is descriptive in nature and the survey method is
used to collect the data.The literature review was done to collect relevant
material and to identify the probable dimensions of emotional stability. The
items of the questionnaire were finalized after discussion with experts.
The primary data collected was checked with the help of PASW 18 and
PLS-SEM.The second-order Reflective-Formative construct was validated.
The collected data was analysed to a formative scale for emotional stability,
for that Exploratory factor analysis and Confirmatory Factor Analysis was
done. The construct which was finally developed consist of 25 questions
which were converted into B dimensions which captured different facets
of emotional stability of employee. It is developed as a formative construct
to measure emotional stability with reference to the Indian context
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Abstract

The paper is focused on conceptualizing a measure to check emotional
stability, especially in the Indian context. The construct is developed
and validated in settings of Madhya Pradesh Region India concerning
the working executives of the service industry (Education, Banking, and
Insurance).The study is descriptive in nature and the survey method is
used to collect the data.The literature review was done to collect relevant
material and to identify the probable dimensions of emotional stability. The
items of the questionnaire were finalized after discussion with experts.
The primary data collected was checked with the help of PASW 18 and
PLS-SEM.The second-order Reflective-Formative construct was validated.
The collected data was analysed to a formative scale for emotional stability,
for that Exploratory factor analysis and Confirmatory Factor Analysis was
done. The construct which was finally developed consist of 25 questions
which were converted into B dimensions which captured different facets
of emotional stability of employee. It is developed as a formative construct
to measure emotional stability with reference to the Indian context
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Board of directors have corporate credit risk on
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Purpose

This review has two purposes: (1) to analyse the literature on workplace spirituality and employee performance and (2) to offer an outline of various factors in the subject field,
making it possible ta develop a roadmap for future researchers.
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Abstract

Purpose-In a competitive business environment, repurchasing determines the success rate
and growth of an orgamzation. The managers of the organizations are continnously making
efforts to establish the name of their brands in the market. Most business organizations
consider a brand image as a powerful asset for their growth. This research was conducted to
study the importance of brand mage and store image on repurchase intention.
Design/methodology/approach- The current study 1s causal. Data was collected from 500
respondents using a questionnaire on a 5-point Likert scale. A nonprobability purposive
sampling technique was used to collect the data. Consistency was of data evaluated using
reliability and the model was tested using SEM through SPSS AMOS 13,

Findings-The findings revealed that brand image does influence repurchase intention in the
readymade garment stores (F <10.05). But on the other hand, the study revealed that store
image does not affect repurchase miention directly (P70.05). The model fit indices like 72/DF
were |25, GFl was 0.995, AGF1 value was 0952 indicating high acceptability of the model.
PGF]was (0. 284; CFI, NFL, TLL and RMSEA were within threshold limits.

Research Implications-As per the finding, Indian customers have higher repurchased when
they have a higher evaluation of the brand image. It shows that brand image is a necessary
factor to build a successful repurchase miention. The study has a strong implication for
store brands to have more focus on the brand image as it affects repurchase mtention
dircetly and gets affected by store image.

Originality value-This rescarch supplics the unique learning to the retail store manager,
brand manager and marketing managers to understand the perception of customers towards
the brand image and store image and its impact on repurchase intention. It delivers
comprehensions of the branding issue and compares to collected works, therefore
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Abstract

Purpose-In & competitive business environment, repurchasing determines the success rate
and growth of an organization. The managers of the orgamizations are continuously making
cfforts to establish the name of their brands in the market. Most business organizations
consider a brand image as a powerful asset for their growth. This research was conducted to
study the importance of brand image and store image on repurchase intention.
Design/methodology/approach-The current study is causal. Data was collected from 500
respondents using a questionnaire on a 5-point Likert scale. A nonprobability purposive
sampling technique was used to collect the data. Consistency was of data evaluated using
reliability and the model was tested using SEM through SPSS AMOS 18,

Findings-The findings revealed that brand image does influence repurchase intention in the
readymade garment stores (P <0.05). But on the other hand, the study revealed that store
image does not affect repurchase intention directly (F20.05). The model fit indices like ?2DF
were 1.25, GF1 was 0.995, AGFI value was 0.982 indicating high acceptability of the model.
PGFI was 0.284; CFI_NFI, TLI, and RMSEA were within threshold limits.

Research Implications-As per the finding, Indian customers have higher repurchased when
they have a higher evaluation of the brand image. [t shows that brand image is a necessary
factor to build a successful repurchase intention. The study has a strong implication for
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Mergers and Acquisitions in India And Its Impact on
Shareholders Wealth

PRATEEK PATHAK', DR. NAVITA NATHANF?
! Research Scholar, Jiwaji University
* Professor and Head, Management department, Prestige Institute of Management, Gwalior

Abstract- Merger and Acquisition is the most
effective  ways to accelerate  the growth
implementation plan of companies. All industries
have been using M&A as an aggressive strategy for
growth. Merger and acquisition in are not a new
concept and burst in M&A has given further space to
companies to look for integration for their growth,
market coverage or any other strategic requirement.
The present research paper aims at studying the
impact of mergers and acquisition on the financial
performance of corporate sector in India. (On
acquiring companies) For the purpose of analysis list
of data of 6 companies has been considered from
period 2012- 2017. The result suggested that there is
no significant change on the financial performance
of corporate sector in India after merger.

Indexed Terms- Mergers, Acquisitions, Financial
ratios, Post-Merger

L INTRODUCTION
o WHAT IS A MERGER?

A merger is an agreement that unites two cxisting

i "

A merger is a financial activity that is undertaken in a
large variety of industries: healthcare, financial
institutions, private investments, industrials, and many
more. There are two main types of mergers: horizontal
and vertical.

Horizontal mergers occur when two businesses in the
same industry combine mto onc. This type of
combination can causc anti-trust issues depending on
the industry. For instance, GM and Ford may not be
allowed to merge because of anti-trust laws.

Vertical mergers occur when two businesses in the
same value chain or supply chain merge. For example.

a hamburger restaurant might merge with a cow farm.

1L HOW A MERGER WORKS
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Abstract

The article goal was to explore the service quality being adoprted by retailers from the shopper's perspective and at the same
time judge the assessment of their accomplishment level reliant on SERVQUAL factors in specific assurance, empathy,
tangibility, reliability, and responsiveness. An autonomous and a re-indicated organised SERVQUAL questionnaire have been
established up in a way to address the hypothesis and insight on service quality being capable by retailers. Only 140 complete
consumer responses were received by visiting different retailers at Agra City. The study explered all five significant
dimensicns of service quality concerning consumer perception, The dimensions were tested statistically and reveal that
retailer's prerequisite to divide and gauge the magnitude of service quality being given by them and also examine how
different dimensions affect overall fulfilment level of service retailers. The inferential analysis was done emploving the
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Abstract

Previous research and industry trends have shown increazing prefersnces and likeliness on Wine Tourizm. That
iz why; the primary objective of this study was to show the current state of scientific research regarding wine
tourism. This paper employs the data extracted from WOS (Web of Science) and has applied quantitative methods.
For this purpese, 2 bibliometric analysiz of the publications indexed in Wo3 was conducted. This has analvzed
the correlation between increases, coverage, overlap, dizpersion and concentration of documents. During the
zearch process, a set of 472 article: and 198 different zources were obtained. We have concluded with the
important kevwords and other important things. The analysis part leads with the directions for fiuture research.

Kevwords: Wine tourizm, kibliometric analvzis, WOS, Index
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Emotional Stability Scale: Development
and Validation in the Indian Context
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Abstract

The paper is focused on conceptualizing a measure to check emotional
stability, especially in the Indian context. The construct is developed
and validated in settings of Madhya Pradesh Region India concerning
the working executives of the service industry (Education, Banking, and
Insurance).The study is descriptive in nature and the survey method is
used to collect the data. The literature review was done to collect relevant
material and to identify the probable dimensions of emotional stability. The
items of the questionnaire were finalized after discussion with experts.
The primary data collected was checked with the help of PASWY 18 and
PL5-5EM.The second-order Reflective-Formative construct was validated.
The collected data was analysed to a formative scale for emotional stability,
for that Exploratory factor analysis and Confirmatory Factor Analysis was
done. The construct which was finally developed consist of 25 questions
which were converted into 8 dimensions which captured different facets
of emotional stability of employee. It is developed as a formative construct
to measure emotional stability with reference to the Indian context.



